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Stimulates informed decisions through communication. : : : . .

, , , , Nice wording wrap, spin on issues, nice photos, scarfs
Information with relevance with the right stakeholders- . . : .
) ; and ties, media relations only, gifts, glam, looks over
internal or external - at the right moment, and on the content
appropriate channel. '
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Stimulates informed decisions through communication.
Information with relevance with the right stakeholders-
internal or external- at the right moment and on the
appropriate channels.

Nice wording wrap, spin on issues, nice photos, scarfs
and ties, media relations only, gifts, glam, looks over
content.
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Sets the public agenda

Offers insights and
specialized view on
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nventory of subjects w




How often can we be interesting? V'V ere alre ey :

News worthine conerating intere

How is the format of information best
conveved? Who executes?

Can we do it? Resources? Timing?




Reputation vectors- possible compass

I'Emotional appeali

I'Social responsibilitylI

Supports good cause
Environment responsibility
Community responsibility

/

I'Vision and Ieadershipi
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IProducts and servicesl

Novelties, trends, innovation,

—— i
first to market/ first to approach. >eries 1

-=Series 2

Series 3

I'Financial performancei

I'Workplace environementl

High quality
Innovative
Value for money
Stands behind

Inspired by Reputation Institute and Forbes 500






JUST IN CASE



A Minute on the Internet in 201%
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A Minute on the Internet in 2019
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The single biggest problem in
communication is the illusion that
it has taken place.

George Bernard Shaw



