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Countries in the Asia Pacific Hub



Countries in the Asia Pacific Hub

ARMENIA AUSTRALIA BANGLADESH CHINA CHINESE TAIPEI

HONG KONG INDIA IRAN JAPAN SOUTH KOREA

KAZAKHSTAN KYRGYZSTAN TAJIKISTAN TURKMENISTAN UZBEKISTAN

MONGOLIA NEW ZEALAND PHILIPPINES RUSSIA SINGAPORE THAILAND

CMC CENTRAL ASIA



Asia Pacific Hub Committee
Committee Members IMC
Lydia Goh Singapore (Chair)
Allan Lee Hong Kong
Yuji So Japan
Gulsum Aktamberdieva CMC Central Asia
Raymond Tan New Zealand
Tom Lee Gyong Yin South Korea
Teo Cheng Swee Singapore
Margaret Baburyan/Nane Matevossyan Armenia
Reema Nassar Jordan (Ex-Officio)



Aspirations

1. Recognised Management Consulting 
Ecosystem (MCE) advocacy voice of the 
profession through an effective and well-
resourced communication

2. Joined-up community with a culture of 
belonging and commitment
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Hong Kong
Sustainability & Innovation 

Connect, Integrate drive through Management Consulting



Our Achievements 2024-2025

IMC – Australia Consulting in Australia in a State of Disruption
- Promoted to Government to Recognise CMC

IMC – Chinese Taipei Promoted standards of ICMCI Professional 
Consulting – CMC , ISO 20700

IMC – Hong Kong
Published Management Consulting Handbook
- Knowledge, Skills + Practices for Management 
Consultants + Business Management

IMC – Japan Held Seminars to improve Consulting Skills



Our Achievements 2024-2025

IMC – Kazakhstan 1. Worked with Universities on Innovating Consulting
2. Formed CMC Central Asia

IMC – Russia Conducted Management Consulting Courses in 
collaboration Universities

IMC - Singapore

1. Forged Strategic Partnerships with Professional 
Associates & Universities
2. Conducted the Consumer Sustainability Industry 
Readiness Assessor Training with 50% funding from 
Government



Roadmap for 2025-2026

1.Strengthen strategic partnership and engagement with members 
for knowledge sharing

2.Create value proposition products to generate revenue streams
3.Conduct relevant training courses to upskill and reskill members
4.Co-create value driven service offerings with professional bodies 

for cross-selling capabilities
5.Forge alliances and collaboration with Government, Academic 

Institutions, Chambers of Commerce, NGOs and Funding Bodies



“Moving forward 
together as one 

Asia Pacific Hub”
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